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4 Secrets to Attract High Value Publicity 

Be Seen As An Expert In Your Field 

 

The enemy of entrepreneurial success is invisibility. It can feel disheartening to see your competition get the 

headlines and interviews when you have a better track record, more experience, and greater understanding of your 

community’s needs.  

 

You know that getting seen in the media or on important stages can make a massive difference in your bottom line, 

but if you’re bootstrapping it can feel risky to spend your rent money on a publicist who may never get you the 

appearances you need to succeed. Most entrepreneurs get stuck assuming their story is too “small” for big media. 

 

Here are the facts: 

● Around 3 Million blog posts are written every single day (Technorati) 

● 3.3 billion podcast downloads in 2015, and 1 in 5 Americans listen monthly (Pew) 

● 7,000 magazines in the US, average American reads roughly 30 minutes per day (Statista) 

● 15,000 radio stations in the US and 241.2 million people listen to radio each week (FCC) 

 

“Your story - when told well - is in demand,” said Dale Thomas Vaughn, media 

expert and mentor at the Small Business Administration in Los Angeles. “As a sr. 

editor at the Good Men Project, I receive terrible pitches all day long. When a 

good one comes along, I am overjoyed to have a story I can work with.” 

 

Vaughn teaches purpose-driven entrepreneurs to build a profile, pitch a story, and 

create a media campaign to become the go-to expert in any field. Previous clients 

have been seen in the New York Times, Washington Post, Yahoo! News, Cosmo, and Howard Stern.  

 

“We have been in the media a lot over the past few days – so much that our website crashed a few times because of 

the surge in volume. We literally have had over 60 articles written in over 20 countries!” Adam Lippin, former client 

and founder of Cuddlist.com. 

 

Entrepreneurs need to make sales - which come from qualified, “warm” leads. Warm leads come from visibility and 

trust within your community or industry. The most powerful method for building visibility and trust is earned media 

in trustworthy news sources. 

 
About Dale Thomas Vaughn: 
Aside from teaching at the Small Business Administration in Los Angeles, I have 

also spent 12 years doing PR for myself and for some of the most influential people 

in the world including billionaire industry moguls, academic thought-leaders and 

international heads of state. 

 

I began my career in communication as a consultant at Southwest Airlines, a 

speechwriter in the House of Commons in the UK, and in-house at 

Ticketmaster/Live Nation. 

 

As an activist at the forefront of the conversation around gender equality and healthy masculinity, I have 

presented at the International Conference on Masculinities alongside leaders like Gloria Steinem, Sheryl 

Sandberg and Michael Kimmel. Gratefully, my work has been seen on CNN, CBS, Huff Post Live, TEDx, dozens 

of top podcasts and blogs like Entrepreneur, the Huffington Post, and MariaShriver.com. 

 

For more information, contact Dale@DaleThomasVaughn.com 

 

 


